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1993 - Walled garden services
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1999 - Portal aggregators
| ~ 2003 - Search freedom
T e Do e H 2008-9 - Data portability

g s EMTE — 5 B L
B EPESRTRERRX)H  NEEHIRER
i)

=) D ZABBRKEE AT

D s BN - B0

2013 - Ubiquitous social networks
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} The Future Of Social Networks,Charlene Li,March 4, 2008
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Technology generations

Culture Age Hierarchy Influence over time
Radio / Talking films * 55/70+ Leaders | s i
Television / MassMedia ' 40/54 Management B s |

Immigrants

Fax / Electronics ﬁ? 30/39 Directors

Interactivity -
PC / Networking '::

Natives

Always on / Web f

2005 2010 2015 2020 2025

AB Forum 2006: La trasformazione dei linguaggi, dei mezzi e dei consumatori ,Derrick de Kerchove



Blog readership Wave 3

“Thinking about using the Internet, which of the following have you ever done?” Active Internet Users
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Wave 3 :Power to the people SOCIAL MEDIA tracker,Universal McCann, March 2008

% Ever read

Talwan 86.6%



Starting a blog: Wave 3

“Thinking about using the Internet, which of the following have you ever done?” — “Start my own blog / weblog” Active Internet Universe
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Wave 3 :Power to the people SOCIAL MEDIA tracker,Universal McCann, March 2008



Belong to a Social Network Wave3

“Thinking about using the Internet, which of the following have you ever done?” — “Create a profile on a new social network” Active Internet Universe
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% Ever done
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Wave 3 :Power to the people SOCIAL MEDIA tracker,Universal McCann, March 2008
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“Thinking about using the Internet, which of the ; ’S‘Q\ qu’
following have you ever done? Active Internet Users @G ,E;‘Q‘S‘

72.8% 67.5% 63.2% 57.3% 54.8% 38.5%

Wave 3 :Power to the people SOCIAL MEDIA tracker,Universal McCann, March 2008
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Producer Illl"*‘lll Community

Participant

Micro-Interactions In a 2.0 World,David Armano



Visualizing The Social Network

them

Getting from “Me” to “Them”

http://www.flickr.com/photos/7855449@N02/2779594303/sizes/o/in/set-72157606844282993/
0w e s esscon http://www.flickr.com/photos/7855449@N02/2779599327/sizes/o/in/set-72157606844282993/




The Emergence and Rise of

Mass Social Media
Traditional Media

: Institutional
Television ° Control
’. ‘ -: MD -EE
i Wi
Media Outlets
centrafized o '
( mediation =
~
8 * push =
5 Social Media =
5 w
- c Syndication
2 Podcasts
3 ;
B o N sanal Viegs
4 |
Consumption - Forums
network via comments, B|ggﬂgphgrg
effects trackbacks, IM
+ 1M, emply corler
feedback, elc. ﬁ Wikis
pull 4 ! Enterprise 2.0 | Consumer
Platforms Control
Sowrce: hitpifwab2 wed.com @@@

Social Media Goes Mainstream,Dion Hinchcliffe
http://web2.socialcomputingmagazine.com/social_media_goes_mainstream.htm
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% f%gémﬁzﬁn+ I ( Peter morville )

User Experience Design, Peter morville
http://www.semanticstudios.com/publications/semantics/000029.php
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 useful
usable )
{ valuable )

-._\“ .

( findable ) (accessible )

User Experience Design, Peter morville
http://www.semanticstudios.com/publications/semantics/000029.php
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e Useful
If it's not useful, who cares if it's usable?

« Usable
Don't make me think!

« Desirable
Positive experiences build brand loyalty.

« Accessible
Available to all, regardless of disability.

 Findable
You can't use what you can't find.

« Credible
Quality design builds trust.
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http://userexperienceproject.blogspot.com/



a UUSEV has goals that are performed by doing £aSks s

interacting with a
website, application, service or product

that has to be

f increases the likelyhood of being

and
(\b accessed i
> positively s
influences

anbe | POSitive

has certain

incent to

user
expectations | framed by g " value
A experience word o

can be profit-
- negatively intent to )\ ability
' influences purchase
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be

in achieving
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when met enhances

Creates a

[with you or your compatitor]

http://userexperienceproject.blogspot.com/



Server
eall application initialize
functions template black
Application Functions
Initalizes Templabe Blocks, Queries/Updates DB
FEEWm raturm
Server-Side (ESNE allis Templating
Script Engine
Hendles inital Usar HTML; CS5;
R.EE]IJEEL: SEcuUrity; Jﬂh'lﬂﬂpl
Sends initial UT ta References
Client
Y
Web 1.0 Communication
uger i i
et send ut With Templating
Client

Javascript DOM Manipulation Handler
interast

User Interface

’ Contains Elerments

for user interactian;

User sctions rigger
Jevaseript calls

http://www.flickr.com/photos/borkweb/113862641/sizes/o/



Each Web application solutlon falls on a continuurm fram thin client to rich client, though some solutions really "straddle the ling". A Smart Client can even embed a Thin Client {within
a Web browser Inside a rich cllent) and a thin client can embed an RIA (L.e. Flash moduls in 2 DHTML application).

Thin Client

Deliverad in the Web browser; uses
browser security, state management,
and script execution; http for data
request/response.

Rich Internet Application (RIA)
Usually delivered as embedded
run-time within Web browser
(plug-ins}; goes beyond http for
remote data request/response.

Rich Client

Compiled run-time on local
machine; can use local and
remote resources; can run

offline.

Open

Built on popular open standards

Wide Reach

Accessible by anyone with a Web
browser; usually operating system
independant

No Footprint
Quick download of pages as neaded; no
application footprint

Deployment
Updated and distributed through a Web
server

Rich User Experience
Desktop-like interactions; multimedia;
state-ful applications

Local Processing & Integration
Most responsive Ul; local hardware &
software integration

Ul Toolkits
Robust Ul libraries & toolkits; reduced
development time

Offline Availability
MNetwork connectivity not required

Web Application Solutions: A Designer’s Guide,Frank Ramirez, Luke Wroblewski




Web Site

—> Web Application
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